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Tuendelee is a �exible online education platform. Tuendelee is a Swahili word that 
means let’s progress; let’s grow or develop and go forward. It is about partnership to 
bring progress. Tuendelee enables students to attend classes, take quizzes, and keep 
track of their development without leaving their homes, universities or jobs; or by 
picking studying hours and locations that suit them best. Concurrently, it will provide 
a source of income for the large population of both employed and unemployed, 
quali�ed accountants interested in teaching.

what is Tuendelee?
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Tuendelee’s main drive is a desire to cause a positive social impact and bene�t both 
students and teachers who gain from distance learning.

our mission

Tuendelee users are students seeking preparation to pass their accounting 
certi�cation exams and teachers who love the �exibility that online teaching gives 
them. They are both urban and rural 18-35 year old of both sexes.

who are our users?



6

I’m Wafula, I’m a 27 year old accountant from Nairobi. I work fulltime in an 
accounting of�ce as an assistant. I’m really keen on getting an accounting certi�cate 
as I know it will help me get a better position. The problem is time. I spend 2 hours 
getting to and from work. I enrolled in an accounting certi�cation preparation classes 
but I miss most of them that’s why I’m looking into online education. Tuendelee 
seems ideal for me as it’s �exible and I can schedule classes as I like. I’m online a lot 
anyway, so I might as well be doing something useful.

personas
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My name is Vickie and I’m 21 years old. I’m 1-year into my Bachelor of Business 
Administration at Maseno University. I live with my parents, three brothers and a 
little sister. I’m eager to start working to help my parents so I have enrolled with 
Tuendelee to prepare for the accounting certi�cate examination I plan on taking next 
summer. I can access the classes from my mobile phone so I’m really happy.
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I’m Joy, 37 years old and I live in Garissa with my husband and three children. I am 
CPA certi�ed, but currently I don’t have a job, because I am the main caretaker of 
my three children. I have some spare time when my two older kids go to school and 
my youngest goes to sleep, but the time is so fragmented that there is no way I can 
accept a full time job. Tuendelee’s Online teaching platform is ideal for me because I 
can upload the teaching materials and arrange consultation sessions with my students 
when I am free.
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My name is Shelia. I am 32 and I live in the suburban area of Maseno. I am CPA 
certi�ed and used to be a full time accountant before I got married and moved 
to Maseno. The transportation is very inconvenient and it’s hard for me to hold a 
position in a big company in the city while living in the countryside with my family. 
Now I am doing part-time accounting work for two small companies nearby and 
tutoring several students occasionally. I love teaching but there isn’t any accounting 
school in my community. Tuendelee offers me a perfect opportunity in teaching so 
that I can fully use my talent and time. I can be more productive than ever before 
and help students with their accounting certi�cate exams through Tuendelee’s on-line 
teaching platform.
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Social 
Impact 
Interdependence 
Remote 
Learning 
Flexibility 
Customization 
Practical 
Commitment to Excellence 
Partnerships

brand ingredients 
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brand di�erentiator 
Social Impact and interdependence between teachers and students.
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Supportive 
Approachable 
Clean and Concise 
Hopeful 
Responsible 
Engaged 
Socially 
Conscious 
Friendly 
Reliable 
Positive and optimistic

our tone of voice
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We believe in
Commitment to Social Engagement and progress Collectiveness and collaboration 
Commitment to causing a positive social impact Providing quality education at 
affordable prices.

values 
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Tuendelee’s core drive is a need for action, and desire for change and progress. The 
name Tuendelee symbolizes the brand’s intentions – a call for action, moving forward, 
a collective power. Tuendelee is young and hopeful, smiling and optimistic, with a 
real drive to make things happen. We are global, comfortable with any culture and 
nationality. We are happy to teach but also eager to learn from others, always humbly 
and con�dently. Tuendelee adapts to different environments, from business to home, 
from academic to practical - Tuendelee is at ease in all situations. Whether you need 
a �rm handshake or a warm embrace, you can count on Tuendelee.

manifesto
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Key Messages
Tuendelee is commited to social impact and progress.

external 
communication

How values are reflected
Services
The services provided are always of the highest standards, with appreciation and 
respect of people’s limitations and differences.
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Communication
The communication is always supportive and welcoming. We take time to listen and 
understand, and are eager to pass on our knowledge.

Culture
As there is no physical workplace, Tuendelee employees are expected to comprehend 
the commitment and dedication of working remotely. There is an understanding that 
everyone is responsible, proactive and self-disciplined. Flexibility and understanding, 
whilst committed to excellence, guide the culture of the company. 
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our logo

Our logo represents the notion of collective movement, going forward  and progress. 
It should be included in all brand communication and can be used both for online 
and printed material.
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our colours
Primary

Secondary

Blue: Trust
#1 - CMYK 100, 84, 30, 16
#2 - CMYK 92, 57, 9, 0
#3 - CMYK 80, 38, 14, 0
#4 - CMYK 56, 14, 12, 0
#5 - CMYK 33, 1, 5, 0

Orange: Con�dence  
      & Friendliness
#1 - CMYK 30, 84, 100,35
#2 - CMYK 23, 80, 84, 12
#3 - CMYK 19, 76, 100, 7
#4 - CMYK 0, 75, 96, 0

Green: Growth
#1 - CMYK 76, 56, 78,78
#2 - CMYK 82, 46, 98, 55
#3 - CMYK 85, 32, 100, 24
#4 - CMYK 68, 13, 76, 1
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our typefaces
The Gotham font family represents stability, honesty, assertiveness 
and hard-work. The letters are very straightforward, but full of personality and 
friendliness, and are never too imposing.

The ITC Of�cina has similar qualities to the Gotham font, yet is more readable 
and softer.

* Gotham font should be used for headers and titles, whilst the ITC Of�cina should be 
used the main text.
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logo guidelines

x

1/2x

#1 - CMYK 100, 84, 30, 16
#2 - CMYK 92, 57, 9, 0

Min size 2cm

Favicon
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logo guidelines
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our tagline

Gotham Narrow Light
Size 26pt
#1 - CMYK 100, 84, 30, 16
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stationery

*Growth

*Focus

*Progress

Karla La Gant
Internship manager
A Tuendelee, Carrey Francis St. Nairobi Kenya
T +254 020 123 456 7890 M +254 020 123 456 7890
E karla.lagant@tuendelee.com W tuendelee.com

Isabella Gaha
Internship manager
A Tuendelee, Carrey Francis St. Nairobi Kenya
T +254 020 123 456 7890 M +254 020 123 456 7890
E isabella.gaha@tuendelee.com W tuendelee.com

*Growth

Karla La Gant
Internship manager
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stationery

Karla La Gant
Internship manager

A Tuendelee, Carrey Francis St. Nairobi Kenya | T +254 020 123 456 7890 | W tuendelee.com

*Progress



*Progress


